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The CA Grown logo.  
 
 








 CA Grown makes ethical 
appeals by utilizing well-
liked and recognizable 
spokespersons such as 
professional snowboarder 
Shaun White and 
California’s governor, 
Arnold Schwarzenegger, 






CA Grown provides 
an eye-catching and 
comprehensive guide 
to California 
agritourism. The use 
of the term 
“adventure” creates 
interest and adds 
intrigue, with the 
underlying 
suggestion that 




   
This CA Grown billboard uses images that 
communicate messages about strength  



















































































The Pride of New York logo. 
54 
 
   
New York’s Farm to School logo. The apple in this 
image serves three purposes, signifying education, 
fresh produce, and New York per se (a symbol 
technically attributed to New York City, but 





     
     
This pair of Pride of New York 
billboards from the four on display 
around the state emphasizes grocery 















This Pride of New York billboard further 
regionalizes the campaign by introducing 
“neighborhood” into the mix, and its focus 
goes beyond produce to highlight value-








      
This is the only one of the four Pride of 
New York billboards devoted to fresh 
produce. The fruits and vegetables are 











































































    
The Certified SC Grown logos 
— one for general use (top) and 
one for use by restaurants that 
serve locally grown foods. 





     
A trio of Certified SC Grown 
television ads emphasizes the 
freshness of locally sourced goods. 
 
 
Here, a circus truck pulls up to a 
roadside farm stand, and an elephant 
takes some peanuts from the 
bemused but smiling farmer. 
 




A farmer leading a cow through a 
field reaches through the back of a 







The shrimp boat “Carolina Lady” 
pulls up in front of a house; a 
woman walks from the house to the 
boat and receives a cooler labeled 
“wild shrimp” from someone on 
deck, then waves goodbye as the 











































































In Massachusetts, road signage and 
an official license plate help 








































































Olympic runner Carrie 
Tollefson talks with celebrity 
chef Andrew Zimmern — a 
fellow Minnesotan — at a 
farm market in their home 
state. Tollefson officially 
endorses the Minnesota 







































































































































































































































































































































































































































































































        
 
                
 
 




























































Contains the word “grown” 
 
 
AK, AZ, AR, CA, CT, DE, 
GA, MA, MN, MT, NM, 
IK, VA, WV 
 
 
Contains reference to pride 
 
 
CO, KY, NY, ND, OH 
 




AL, CO, MD, NE, TX, VA 
 
Contains reference to freshness 
 
 













CT, DE, GA, MA, MD, 
MO, MT, NY, NC, OH, 
TN, UT, WA, Foodroutes     
 
Contains other buildings, monuments, 
cityscape,  





Contains mountain imagery 
 
 
CO, ID, MT, WA, WV 
 
Contains images of actual produce 
 
 

























































































































































































































































































































































































































































                                                 
1 The group is now known as the Alliance for Sustainability. 
2 The goals of the California-based SARE center are improved access by all community members to an 
adequate, nutritious diet; a stable base of family farms that create more direct links between farmers and 
consumers; food- and agriculture-related businesses that created jobs and recirculate financial capital; 
improved working conditions for farm and other food-system labor; and food and agriculture policies that 
promote local food production, processing and consumption (Feenstra, 2002). 
3 Slow Food is a non-profit, eco-gastronomic member-supported organization that was founded in 1989 to 
counteract fast food and fast life, the disappearance of local food traditions and people’s dwindling interest 
in the food they eat, where it comes from, how it tastes and how our food choices affect the rest of the 
world (www.slowfood.com). 
4 The Fresh from Florida car, a BMW M3, is handled by the Orlando-based Automatic Racing team 
(Florida Department of Agriculture and Consumer Services). 
5 Proponents of more regionalized food systems generally advocate more natural farming methods such as 
grain-feeding livestock and reducing usage of hormones, antibiotics and other substances. 
6 Wendell Berry is a conservationist, farmer, essayist, novelist, professor of English and poet. He was born 
in 1934 in Henry County, Ky., where he now lives on a farm. The New York Times has called Berry the 
“prophet of rural America” (University of Louisville Libraries, 2008). 
7 Alice Waters was born in 1944 in Chatham, N.J. She is a California restaurateur and a strong advocate for 
farmers’ markets and sustainable agriculture. In 1996 she created a foundation to help underwrite cultural 
and educational programs such as the Edible Schoolyard, which teaches schoolchildren about the 
transformative power of growing, cooking and sharing food (Chez Panisse, 2008). 
8 Michael Pollan was born in 1955 and is an American author, columnist, activist, and professor of 
journalism and director of the Knight Program in Science and Environmental Journalism at the University 
of California at Berkeley (Wikipedia). 
9 Agriculture in the Classroom is a grassroots program coordinated by the United States Department of 
Agriculture. Its goal is to help students gain a greater awareness of the role of agriculture in the economy 
and society, so that they may become citizens who support wise agricultural policies (Agriculture in the 
Classroom). 
10 Farm-to-School programs connect schools with local farms with the objectives of serving healthy meals 
in school cafeterias, improving student nutrition, providing health and nutrition education opportunities that 
will last a lifetime, and supporting local small farmers (Farm to School). 
 
 
